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1. Forecast for March 2023
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Forecast for 
March 2023

March 2022
Results Change Rate of 

Change

Net Sales
(After applying revenue 

recognition)
900.0 866.7 33.3 3.8%

Operating Income 24.0 23.8 0.2 0.8%

Ordinary Income 25.0 27.6 △2.6 △9.4%

Net Income 
attributable to 

owners of parent
16.0 16.9 △0.9 △5.3%

(JPY in Billions)



2. Forecast for FY Ending March 2022 (by Segment & Unit)
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(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Fishery Business 35.3 31.5 3.8 2.2 0.3 1.9
Aquaculture Business 13.7 14.6 -0.9 0 0 0
Marine Products
Trading

268.2 278.6 -10.4 3.5 3.8 -0.3

Overseas Business 190.9 158.9 32.0 7.8 9.3 -1.5
508.1 483.6 24.5 13.5 13.3 0.2

Processed Foods
Business 99.0 97.4 1.6 3.9 3.9 0

Fine Chemicals 7.3 6.8 0.5 1.4 1.1 0.3
106.3 104.2 2.1 5.3 5.1 0.2

Foodstuff Distribution
Business

200.4 190.8 9.6 2.9 3.2 -0.3

Meat and Products 67.2 71.1 -3.9 0.9 0.7 0.2
267.6 261.9 5.7 3.8 3.9 -0.1

Logistics Logistics 17.7 16.6 1.1 1.5 1.1 0.4
0.3 0.4 -0.1 0.2 0.2 0

- - - -0.3 0.2 -0.5
900.0 866.7 33.3 24.0 23.8 0.2

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income

Marine
Products
Business

Others
Common Cost

Total

Segment Sub Total
Processed

Foods
Business

Segment Sub Total
Foodstuff

Distribution
Business

Segment Sub Total



3. Restructure of Segments and Units (Effective April 1, 2022)
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Marine Products Business 
Segment

Processed Foods Business 
Segment

Logistics Segment

・Fishery Business Unit
・Aquaculture Business Unit
・Marine Products Trading Unit
・Marine Products Wholesaling 
Unit
・Overseas Business Unit

・Consumer Frozen Foods Business 
Unit
・Consumer Processed Foods 
Business Unit
・Institutional Foods Business Unit
・Meat & Products Unit
・Foods & Fine Chemicals Unit

・Logistics Unit

Marine Products 
Business Segment

Processed Foods 
Business Segment

Foodstuff 
Distribution 

Business Segment

Logistics 
Segment

・Fishery Business Unit
・Aquaculture Business 
Unit
・Marine Products Trading 
Unit
・Overseas Business Unit

・Processed Foods 
Business Unit
・Fine Chemicals Unit

・Foodstuff Distribution 
Business Unit
・Meat and Products 
Business Unit

・Logistics Unit
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4. Forecast for FY Ending March 2023 by Segment 
(Marine Products Business Segment / Fishery Business)

(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Fishery Business 35.3 31.5 3.8 2.2 0.3 1.9
Aquaculture Business 13.7 14.6 -0.9 0 0 0
Marine Products
Trading 268.2 278.6 -10.4 3.5 3.8 -0.3

Overseas Business 190.9 158.9 32.0 7.8 9.3 -1.5
508.1 483.6 24.5 13.5 13.3 0.2

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income

Marine
Products
Business

Segment Sub Total

<Fishery Business Unit>
Stable fishery operations

Diversification of sales channels
Realize significant increase in 

operating income

- Improve overseas purse seine fishery 
operations

- Concerns about rising fuel prices

Reduce expenses, increase 
catch, and expand processing 

and sales of catch

Austral Fisheries: Rise in fish prices 
due to economic recovery in 

Europe and the U.S.

Export selling price of 
Patagonian toothfish restored to 

pre-pandemic levels
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4. Forecast for FY Ending March 2023 by Segment 
(Marine Products Business Segment / Aquaculture Business)

<Aquaculture Business Unit>

Copyright ©2022 Maruha Nichiro Corporation

Rising fuel and feed costs, etc.
Increase profits through 

technological improvements and 
cost reductions

Addressing the high costs of 
egg-to-harvest bluefin tuna

Improve profit structure by 
reducing production scale, 
improving productivity, and 

strengthening R&D
Strengthening production and 
sales system utilizing artificial 

yellowtail fingerlings
-Achieve a sustainable business 

model
- Aim to increase sales volume

(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Fishery Business 35.3 31.5 3.8 2.2 0.3 1.9
Aquaculture Business 13.7 14.6 -0.9 0 0 0
Marine Products
Trading

268.2 278.6 -10.4 3.5 3.8 -0.3

Overseas Business 190.9 158.9 32.0 7.8 9.3 -1.5
508.1 483.6 24.5 13.5 13.3 0.2

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income

Marine
Products
Business

Segment Sub Total
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<Marine Products Trading Unit>

4. Forecast for FY Ending March 2023 by Segment 
(Marine Products Business Segment / Marine Products Trading)

Price pass-through of higher procurement costs Strengthen the Group's supply 
chain

-Collaboration with Foodstuff Distribution 
Business Unit 

- Strengthen processed marine product 
development

Expand sales to GMS, SM, etc.

Expand sales to conveyor-belt sushi chains and 
other favorable business categories, medical 

institutions, and elderly care facilities

Strengthen overseas sales of 
marine products and 

processed marine products
＋

＋

(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Fishery Business 35.3 31.5 3.8 2.2 0.3 1.9
Aquaculture Business 13.7 14.6 -0.9 0 0 0
Marine Products
Trading

268.2 278.6 -10.4 3.5 3.8 -0.3

Overseas Business 190.9 158.9 32.0 7.8 9.3 -1.5
508.1 483.6 24.5 13.5 13.3 0.2

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income

Marine
Products
Business

Segment Sub Total
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<Overseas Business Unit>
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4. Forecast for FY Ending March 2023 by Segment 
(Marine Products Business Segment / Overseas Business)

・Improve profitability by effectively utilizing newly secured Alaska pollock resources, expanding value-
add processing, and increasing production efficiency

・Expand Marine Products Sales Network in Europe
・Actively promote further business expansion including M&A 

・Pet food business in Thailand is performing well due to steady demand
・Concerns over rising raw material prices fiercer competition with peers

・ Shift cost of raw materials onto selling prices and improve product development and manufacturing 
technologies

N. 
America

Europe

Asia

(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Fishery Business 35.3 31.5 3.8 2.2 0.3 1.9
Aquaculture Business 13.7 14.6 -0.9 0 0 0
Marine Products
Trading

268.2 278.6 -10.4 3.5 3.8 -0.3

Overseas Business 190.9 158.9 32.0 7.8 9.3 -1.5
508.1 483.6 24.5 13.5 13.3 0.2

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income

Marine
Products
Business

Segment Sub Total
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4. Forecast for FY Ending March 2023 by Segment 
(Processed Foods Business Segment)

<Processed Foods Business Unit>
Improve product development

Proactive sales promotion
Increase sales and increase  

brand awareness

Hike in raw material prices Implement necessary price 
increase and sales expansion

Expand sales of DHA/EPA products
New handling of Heparin

Business Scale Expansion

<Fine Chemicals Unit>

(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Processed Foods
Business 99.0 97.4 1.6 3.9 3.9 0

Fine Chemicals 7.3 6.8 0.5 1.4 1.1 0.3
106.3 104.2 2.1 5.3 5.1 0.2

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income

Processed
Foods

Business

Segment Sub Total
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4. Forecast for FY Ending March 2023 by Segment 
(Foodstuff Distribution Business Segment)

<Foodstuff Distribution Business Unit>
Strengthen sales activities 

incorporating customer 
perspective

Formulate proposals that go 
beyond the framework of 

processed food, fisheries, and 
meat products

＋

Increase handling of domestically 
produced meat

Propose other production areas and 
value-added products

Expand sales channels

Decline in meat supply due to rising imported meat prices

<Meat and Products Unit>

(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Foodstuff Distribution
Business 200.4 190.8 9.6 2.9 3.2 -0.3

Meat and Products 67.2 71.1 -3.9 0.9 0.7 0.2
267.6 261.9 5.7 3.8 3.9 -0.1

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income

Foodstuff
Distribution

Business
Segment Sub Total

10
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4. Forecast for FY Ending March 2023 by Segment 
(Logistics Segment)

<Logistics Unit>

Maximize the use of logistics hubs, 
especially in major urban port 

areas
Capture storage demand

Provide comprehensive logistics 
services including transportation, 
delivery, customs clearance, etc.

Aim to increase profits 

(JPY in Billions)

Forecast for
March 2023

Results for
March 2022 Change Forecast for

March 2023
Results for
March 2022 Change

Logistics Logistics 17.7 16.6 1.1 1.5 1.1 0.4

Segment Unit

Net Sales
(After applying revenue recognition) Operating Income



5. Medium-term Management Plan
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Maruha Nichiro Group Medium term Management Plan
“For the ocean, for life MNV 2024”

FY2021

860

8.9MNEV

960

2723

FY2024

9.5

MNEV

New Management Plan
（2022～2024）

FY2027
31

11.0

Discontinuous growth

Inorganic 
Growth

Organic 
Growth

Operating Income

Net Sales
MNEV

1,000

Results for FY2021 Target for FY2024 Target for FY2027

ROIC 4.3% 4.3% 5%+
ROE 11.2% 9%+ 9%+

Net debt to equity ratio 1.4x <1.2x <1.0x

Operating Income
Operating Income

Net SalesNet Sales

JPY in Billions
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6. Shareholder Returns
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Shareholder Return Policy
FY ended 

March 31, 2022
Dividend Per Share
55 yen per share,

an increase of 15 yen 
per share

Acquisition of Treasury 
Stock

Total number of stocks to be 
acquired:

Up to 2.5 million stocks 
Total acquisition costs: 

Up to 5 billion yen 

Abolition of the 
Shareholder 
Benefit Plan
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Thank You
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This material contains forward-looking statements, including projections, plans, policies, management strategies, targets, schedules, understandings and evaluations, about Maruha Nichiro and its group companies that are not historical facts.
These forward-looking statements are based on current forecasts, estimates, assumptions, plans, beliefs and evaluations in light of information currently available to management.

In preparing forecasts and estimates, Maruha Nichiro and its group companies have used, as their basis, certain assumptions as necessary, in addition to confirmed historical facts. However, due to their nature, there is no guarantee that these
statements and assumptions will prove to be accurate in the future. Maruha Nichiro therefore wishes to caution readers that these statements, facts and certain assumptions are subject to a number of risks and uncertainties and may prove to be
inaccurate.

The markets in which Maruha Nichiro and its group companies operate are highly susceptible to rapid changes. Furthermore, Maruha Nichiro and its group companies operate not only in Japan, but in many other countries. As such, factors that
can have significant effects on its results include, but are not limited to, shifts in technology, demand, prices, competition, economic environments and foreign exchange rated.

This material has been designed as part of Maruha Nichiro’ public relations and IR activities. It was not created with the purpose of soliciting investors to buy or sell Maruha Nichiro’ stock or any other securities.


